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Current public support

More than half of people say they are “interested in science, but 
have no strong connection to it”

Younger people are less likely to feel that science will enhance the 
UK’s competitive edge, or that research drives economic growth 

From our focus groups in May 2022:

“We’ve been doing scientific research for ages and it’s not helped”

“I think the majority of people would be much happier” – responding to 
a scenario where the Government halves its target for R&D investment, to 
fund other priorities
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PANIC!!!



The Lugol’s solution
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2022



https://news.files.bbci.co.uk/include/shorthand/42095/media/map-one-this-is-it.png

https://news.files.bbci.co.uk/include/shorthand/42095/media/map-one-this-is-it.png




Russians + Chernobyl 
=

very very very
bad memories…



Foto: PAP/Krzysztof Sitek



18,5 milions doses
95% of children

Reuters/Daniel Wallis /Agencja FORUM



Everyone knows
that Lugols solution

protects from radiation!



Everyone knows
that Lugols solution

protects from radiation!

But this is not true!!!



Massive prophylaxis operation
was NOT combined

with massive education



In 1986…..



https://mito-med.pl/wp-content/uploads/2020/09/tarczyca-mitochondria-a-produkcja-energii-w-organizmie.jpg



I-131 half-life equals 8,02 DAYS





Massive prophylaxis operation
was NOT combined

with massive education

…so milions of people have STRONG (but FALSE!) 
„memories”

that Lugol’s solution protects from radiation in general



PANIC!!!

And this is the result – day when Russians
took over Chernobyl Exclusion Zone 
with virtually 0 atoms of I-131 left…



Responce



As a group of radiation experts,
we immediately posted an offer

for journalist to consult on this topic, 
giving basic informations to disseminate



Science Advocates
Association

March for Science 
Foundation (Poland)

Builing community
of experts

Non-political

Buiding relations 
with a society

Public engagement



„Science & Media Congress” since 2018



„Science in media” closed group for journalists and 
scientistists / science communicators



https://www.theguardian.com/world/2022/mar/06/ukraine-
zaporizhzhia-nuclear-plant-staff-under-russian-orders

We established non-official
and fast communication
channel – by Messenger.

Unfortunately it was used
a few times more…

https://www.theguardian.com/world/2022/mar/06/ukraine-zaporizhzhia-nuclear-plant-staff-under-russian-orders


Conclusion 1

PREPARDNESS:

building and maintaining

a strong, friendly

an trustworthy

relationship 

with journalist is crucial.



Different science communicators 
used their social media channels 

to calm people down 



Conclusion 2a

Social media are great

for crisis communication 
thanks to time of reactions, 

much faster than

official agencies

(though IAEA reacted greatly!)



Conclusion 2b

We need more
SCIENCE 

INFLUENCERES 
!



Conclusion 3

It's important to build your 
own narrative:)

Some "green" politics
tried to use those stories

to foster a black PR of NPP,
though we were arguing

just the opposite.
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•What’s the problem?

•What can we do about it?

Public engagement and science 
communication
What are the obstacles and opportunities of  (social) media in 
bridging the communication between science and society?
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13.00

14.00

15.30

Lunch break

Plenary Closing Panel

Closing Reception

2nd Floor

C131

2nd Floor
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Recommendation

#IOS22

Community Engagement & Citizen Science

“We need to move beyond citizen science as a methodology
towards a collaborative mindset with tangible mutual benefits. 
Diverysity, equity and inclusion in early stages of  the process

can value and integrate multiple community knowledge
cultures to achieve a sutainable impact aligned with societal

needs.”


